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Abstract:: Belgium has accepted a 4 years plan to develop his organic farming. The prime minister
has announced his objective that 4% of the 561000 hectares of the farming area in Belgium has to be
assigned to organic farming by 2004. The number of agricultural exploitations using organic farming
methods should be increased with 60% every year.
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Abstract: This article is about variation in the expansion of organic farming sectors in different
countries. It is suggested that variations in the absolute expansion of organic farming may be
understood through a theoretical framework emphasizing the importance of the quality of the
interrelationships among national institutions within organic farming as well as between organic and
conventional agriculture. The theoretical proposition is illustrated by comparing the development in
the institutional environment of organic farming in Denmark and Belgium from 1985 to 1999. In the
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Juli 1998, Jaargang 104, n°31/32, 11-12.
Leuven, Belgium
1998

Abstract: Towards 2010 Agalev (Green Party in Flanders) wants 10% organic production in
Flanders. At the launching of the ‘Actieplan’ in the Flemish parliament a roundtable discussion was
organized with the different actors of the organic farming in Belgium to discuss and analyse the
problems of the organic sector and looking for concrete solution in order to give the organic sector a
new elan in the direction of 2010. Hereby the organic producers mention that the organic demand is
lower than the organic production in Belgium and they ask for financial support. As important for them
is also the support of the organic production via independent research and consulting. Also the
specific difficulties in the market for organic products are stressed because the specific characteristics
of the organic agriculture and horticulture. They also asked for a regulation in the animal production
that at that time was not available yet.

The distributors and the processors alert to the situation of distortion of competition where Belgium
arrives because of the extra subsidising in the surrounding countries.

Keywords: organic, Belgium, competitiveness, blocking factors

Rating: 4

Verbeke, Paul

Europese wetgeving biologisch dierlijke productie op Belgische maat. BlOvisie, n°5, Juni
2000, 4.
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Organic production

Baecke Eveline

De houding van melkveehouders in het Meetjesland tegenover biologische productie.
Scriptie, Faculteit Landbouwkundige en Toegepaste Biologische Wetenschappen RUG,
Die Haltung von Milchviehhaltern im Meetjesland gegenuber 6kologischer Produktion.

Academiejaar 1999-2000, 125p.
Gent, Belgium
2000

Abstract: In this thesis there is searched for the attitude of dairy farmers in the Belgian region ‘Het
Meetjesland’ towards organic farming. She approaches the conversion to organic production methods
as an adoption of a technical innovation, starting from the theory of the expected utility.

The information of the study is gathered by means of a survey on 97 dairy farms. 59 farmers found it
absolutely impossible to convert to organic farming methods, while 38 farmers did not rule out the
possibility of adoption.

The availability of employees, the search for consumers market, the control of weeds and the
uncertainty about income are the most often mentioned blocking factors for conversion. The most
important positive element is that organic production is less harmful to the environment, but adopting
organic production is not an objective of the farmers.

The hypotheses are tested in a logit analysis. The age of the farmers, the expected decrease in milk
production, considerations about the environment and the amount of animals per hectare are some of
the factors that play an important part in the process of adoption.

Keywords: organic market, factors blocking supply, regional investigation
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Biologische landbouw. Ministerie van Middenstand en Landbouw

Brussel, Belgium

Http://www.cmlag.fgov.be/nl/dos/dosdg6_niI2.html

Abstract: Each year, the Ministry of Small Enterprises, Trades and Agriculture actualises on his
website his dossier about organic agriculture in Belgium. Here the ministry gives information about the
importance of the organic sector (number of holdings and area) in and outside Belgium, a short
overview of the European and Belgian legislation, the monitoring of the sector, the vulgarisation, the
financial aides and a list of addresses of institutions active in the organic sector. In annex, a basic
guide of DG3, the principles of the regulations for the organic sector to be recognised as a organic
producer are given and the necessary conditions to be fulfilled to receive financial support are
presented.
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Situation de I'agriculture biologique en Belgique, FAIR3-1996-1794. RUG, Vakgroep
Landbouweconomie,

Gent, Belgium

1999

Absract: The document gives statistics of the evolution of the organic sector in Belgium (Flanders
and The Walloon provinces) from 1993 to 1999.
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Biologische landbouw in Vlaanderen: een sociologische analyse van biologische agrarische
activiteiten. Katholieke Universiteit Leuven KUL. 164p.
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(Organic agriculture in Flanders (B): a sociological analysis of the organic agricultural
activity)

Abstract: The thesis starts with a thoroughly study of the literature concerning the organic
agricultural sector in Belgium. By means of depth-interviews of organic farmers in Flanders (mainly
Limburg) there is tried to get an answer on different research questions as what is the knowledge level
of the organic farmer, how does the conversion period occurs, what does the organic farmers think of
the organic organisations and the regulations of organic production, what visions do the organic
farmers have about the production of food, and how does react the social environment on the organic
farmer and how is the position of the organic farms in an environment where everyone is thinking
conventional.

Keywords: organic agriculture, Flanders, survey
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Evaluatie hectaresteun biologische landbouw. Eindrapport Juni 2000. FLTBW, RUG, 88pp
Gent
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Abstract: The report is an ex-post evaluation of the financial scheme of the Belgium government for
the organic agricultural sector between 1994 and 1998.

Conventional and organic farms are compared based on statistics of conventional farms and on a
survey on organic farms

Special attention is given to production factors, risks, complexity of the entrepreneurship and the
structural aspects on organic farms. Also the ecological impact of the support scheme is evaluated.
Keywords: micro-economic analysis, driving and blocking factors, national investigation,
organic production, Belgium
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Belgische Boerenbond Januari 1997, Jaargang 103, n°4, 23.
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Abstract: The evolution of the number of organic agricultural and horticultural farms in Flanders
(1991-1995) shows only a slow increase of 5% yearly. Since 1991 the production rules of the organic
farming is determined by the EC-regulation 2092/91. Accordance the EC-regulation 2078/92 the
Belgian government gives from 1994 on a surface support for 5 years for the organic farmer and the
converting farmer. Also a small subsidy is assigned for demonstration activities to BLIVO and Carab.
The present tendencies indicate that the market for organic agricultural products is slowly increasing
of a small and specialized niche market to a substantial sub-market cf. Austria, Germany and
Denmark.
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Biologische landbouw- Agriculture biologique. Ministerie van Middenstand en Landbouw,
Dienst Informatie, Brussels, April 1997, 66p.

Brussels, Belgium
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Abstract: The brochure gives an good overview of the organic sector in the European Community
with focus on Belgium. It mentions the situation and the importance of the sector, the regulations of
the organic production methods, the most important production techniques, some technical aspects of
the organic production, economical data of organic farms, the distribution of organic products per
production sector (arable products, vegetables, fruits, cattle, poultry and pigs), the market and the
market organisation, the supports and recognition conditions and a list of useful addresses.
Keywords: national investigation, Belgium, distribution, organic, production, regulation,
marketing
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Liever wat groener: Belgische voeding ontgroeit amateurisme. De Standaard, N.V. Vlaamse
Uitgeversmaatschappij, Groot-Bijgaarden, Belgium, 2-3 mei 1998, 21

Abstract: The recent scandals of hormones in the animal production, the BSE disease, the fear of
GMQO'’s decreases the confidence of the consumer in the quality of the conventional food. This has a
positive effect on the development of the organic sector. Thanks to the breakthrough of the wholesale
distribution, the organic food became a fulfilling alternative for conventional food. This is illustrated by
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Belgian experiences on the level of the producers and market: early initiatives of the government
(financial support, regulation, farm information and an adapted distribution network (organic vegetable
auction in Kampenhout) help the conventional farms to convert to organic production methods
(organic farm ‘De dobbelhouve’ Antwerp). By meeting the quality wishes of the consumer and an
extension of the assortment, the organic sales increase (supermarket in reform and organic food in
Merksem).

Biogarantie is the umbrella organisation for the whole organic food chain. The organisation is
responsible for the legal label ‘Biogarantie’ and the monitoring of the independant certification
institutes Blik and Ecocert, the organic farmers, processors, wholesaler and retailer
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Biovlees van GB: Landbouwleven

Brussels, Belgium
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Abstract: The wholesaler GB says to sell only beef without growth stimulating products under an
own label ‘bio’. The organic label ‘Biogarantie’ says that this is not enough to ensure the quality of the
product because of the lack of an efficient control and that this is adverse to the law concerning
organic production.
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Okologischer Land- und Gartenbau: Zukunftsperspektiven fir den dkologischen Land- und
Gartenbau in Belgien

Université catholique de Louvain Faculteit landbouwwetenschappen. Vakgroep
landbouweconomie, 91p.
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2000

Abstract: The study tries to get some answers on what future is reserved for the organic agriculture
in Belgium, on the profitability of the organic production method, on the economical importance of
organic products, the experiences of the consumers with organic products and the willingness of the
consumers to buy organic products. The information used in the study is gathered during interviews by
Belgian processors and distributors of organic products. Another survey was held by 466 consumers
in Belgium to know more about their purchase behaviour.
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(The collection service of organic milk has started)

Abstract: They illustrate the perspectives of organic dairy production at the official start of the
collection service of organic milk in Bocholt. It is the organic diary firm Biomilk (Vielsalm) who
manages the collection service and takes care of the further sale or own processing.

For the organic agriculture there is a premium system. The plant productions have already a
lastenboek on European level and the terms organic, ecological and organic are protected. The
organic animal productions have not got a European lastenboek, but there is a detailed lastenboek
on Belgian level since 1998.

Keywords: distribution, organic production, dairy production, the Walloon provinces,
Belgium
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De Moor, S. & Viane, J. Marketingstrategie voor verse bio-produkten. Rapport 3:
distributiestruktuur van biologisch geteelde groenten en fruit. "STUBAK” Studiegroep ter
Bevordering van de Afzet en Kommercialisatie van Voedingsprodukten.

Maart 1990

(Marketing strategy for fresh bio-products. Report 3: Distribution structure of organic
cultivated vegetables and fruit.)

Abstract: The third report gives a short overview of the Belgian production structure, a profile of
organic farmers and a profile of growers organisations. The report analyses the distribution structure
of organic vegetables and fruit. This evaluation of the sales, out of various inquiries, contains the
existing distribution companies (wholesale business) and the retail (profile of firms and shopkeepers,
turnover, merchandising) but also the potential markets: wholesale and retail trade, large scale
distribution and consumption (purchase policy and attitude towards organic produced vegetables and
fruit). Out of the strong and weak points of the existing and potential markets, recommendations for
the marketing mix are formulated and a market strategy, which makes the growth of the marketing of
alternative vegetables and fruit possible, is lined out.
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40-43.
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1995

(Organic cultivation: Who is who in the organic world? Bio-auction evaluated. Organic-
dynamic cultivation: Knowledge and research.)

Abstract: A short presentation of a few Belgian organisations involved in the production, the control
(label) and the marketing of organic agricultural products; the project bio-auction in the auction hall
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Brava (Brabant) and the auction prices of organic vegetables compared with the traditional produced
vegetables (1994); experiences of the organic horticulture cooperative ‘De Wassende Maan’ (Astene-
Deinze, Belgium) on the characteristics and production techniques, their profitability, sales and
perspectives on organic agriculture.

Keywords: organic agriculture and horticulture, price premiums, Belgium, vegetables,
distribution channels
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Rapport 4: Inrichting verkooppunten. "STUBAK” Studiegroep ter Bevordering van de Afzet en
Kommercialisatie van Voedingsprodukten.

April 1990

(Marketing strategy for fresh bio-products. Report 4: Establishment of points of sale).
Abstract: The fourth report is concentrated on natural food shops, especially shops for organic
vegetables and fruit. Also on base of those inquiries, the general profile of a shopkeeper, his task as
buyer and seller, his imago (promotion, presentation, ...) is investigated; further the sales strategy of a
vegetable and fruit shop, in particular the physical distribution (conditioning of quality and marketing)
of a fresh stand; the sales infrastructure (presentation, equipment, assortment and promotion) of a
natural food shop specialised in vegetables and fruit are described; finally a comparison of franchising
with other trade forms particular for organic products is made. Proposals for the improvement of the
market strategy and merchandising of these shops are extracted from the structure results and the
marketing theory.
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November 1989

(Marketing strategy for fresh bio-products: Report 1: Exploratory research on the market
structure of organic produced products.)

Abstract: The first report explores the market structure (organisations, distribution, label) for organic
produced food in the Netherlands, the United Kingdom, France, Western Germany and Switzerland.
The West European market has been accelerated. In France, the Netherlands and the United
Kingdom, the government is busy with the recognition and control of organic agriculture. The U.K. and
the Netherlands are leading in co-operations with growers. The distribution is most accessible in the
Netherlands (franchising) and in the U.K. (supermarkets).
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High expectations in the low countries.
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1999

Abstract: This article discusses retailing in Belgium and the Netherlands. In the Netherlands,
hypermarkets account for only a 5% share of the retail market, with a higher prevalence of smaller
shops. In Belgium, the discount sector accounts for 30% of the market, with convenience stores and
forecourt outlets also growing importance. Private-labels in Belgium accounted for 33.7% of shelf-
space in 1998, compared with 17% in 1990. Organic foods accounted for 5% of Delhaize store's fresh
and meat product turnover. the top three supermarket groups in the Netherlands represent 83% of the
market, with discounter holding an 11.5% share.
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Brands hold a 59% share of sales, while private-labels take 20%.
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statistics
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Abstract:: In this study the organic agricultural sector in Belgium is studied by means of a SWOT-
analysis. Special attention is given to the organic dairy sector in Flanders. Data were collected on 13
organic dairy farms on the base of interviews.
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Abstract: The text is the presentation that Mr Haest has given on a workshop in Ghent. The
presentation gives an overview of the distribution channels of organic products in the world and
Belgium, the advantages and problems of the wholesale and retail trade, other distribution channels
for organic products, the gamma of organic products, price premiums, and the current organic
consumer.

Keywords: organic market, Belgium, distribution channel, marketing
Rating: 3

Haest, Carol

De afzet van biologische producten. In: Biologische land- en tuinbouw: een volwaardig
alternatief: studie en vervolmakingsdag. Hogeschool Gent, Campus BME en CTL, Gent, 14
mei. 41-42.

Gent, Belgium

1998

Keywords: Belgium, market, distribution channels, organic products

Rating: 4

Haest Carol

Bio-producten naar 5% van de voedingsmakrt in Europa. KVIV-studiedag Biologische
voeding Quo Vadis? 23 September 1999

Antwerpen

1999

Keywords: Belgium, market, distribution channels, organic products, problems of the market
Rating: 4

Jansens, C.
Bij Brava brengt Anja Cysemans biologische producten aan de man. De Boer & De Tuinder,



Organic Marketing Initiatives and Rural Development SA2 25
SWP 1.1.: Literature Review SF:OMlaRD
QLK5-2000-01124 e

31/07/1998, 44.

Leuven, Belgium

1998

Keywords: organic agriculture and horticulture, organic products, trade, distribution, auction,
Belgium

Rating: 4

Krosenbrink Erik

Marktontwikkeling biovlees. BlOvisie, september, nr 2, 5.

Berchem, Belgium

1999

Keywords: organic production, meat, Flanders, regional information, marketing initiatives
Rating: 5

Krosenbrink Erik

Focus op handel: Dirk Thienpont, vanaf het begin erbij. BlOvisie, oktober 2000, nr 6, 8-9.
Berchem, Belgium

2000

Abstract: The article introduces the structure and activities of the firm ‘Biofresh’, a firm specialised in
organic fresh foods. The clients of the firm are exclusively reform shops, restaurants, farmers with on
farm shops markets and vegetable packages. There is no distribution to wholesalers.
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Zoeken naar een kwaliteitsvolle landbouw : Aan tafel met telers. In : Van de grond tot in je
mond : 101 pistes voor een kwaliteitsvoeding.

Suchen nach einem qualitatsvollen Landbau: Mit Zichtern an einem Tisch. In: Vom Boden
bis in Deinen Mund: 101 Pisten fur eine Qualitdtsnahrung

Von "Hofschinken" bis Schinken "Pays Vert". Agrisain-Coprosain, eine kollektive Annaherung
(Vorgehensweise) von Qualitat.

In: Vom Boden bis in Deinen Mund: 101 Pisten flr eine Qualitdtsnahrung

Ed. Pierre Stassart and Gert Engelen. Uitgave Vredeseilanden-Coopibo, Foundation
Universitaire Luxembourgeoise, 129-136.

Leuven, Belgium

1999

Abstract: The article gives the opinion of representatives from the government and the professional
associations about the feasibility of initiatives that try to create a new balance between farmers and
consumers and alternative methods of food production and distribution.

Keywords: cooperation between farmers, processors, traders, consumers, organic, Belgium
Rating: 3

Ondanks vele twijfelsCIScharreleieren vormen een interessant marktsegment. Pluimvee nE4,
144-148.

1990

Keywords: case studies, organic production, poultry, Kempen, Limburg, Belgium

Rating: 5
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Ondanks vele twijfels[1Scharrelkippen houden is geloven in de toekomst. Pluimvee, Maart
nE3, 143-146.

1991

Keywords: case studies, organic production, poultry, Kempen, Limburg, Belgium

Rating: 5

Persijn, E.

La pomme de terre biologique de consommation, un marché qui peut se développer. Agra
Magazine, REDAC S.A., n°22, décembre 1993, 18-21.

Herentals, Belgium

1993

Keywords: distribution channels, potatoes, organic, Belgium, blocking factors

Rating: 5

Persijn, E.

Le marché de la pomme de terre biologique en Belgique: des possibilités de développement.
L’Alliance Agricole Hebdo, n°46, décembre 1993, 8.

Brussels, Belgium

1993

Keywords: distribution channels, Belgium, potatoes, organic, cooperation

Rating: 4

Pichot, R.

Le lait biologique. Centre d’Economie Rurale, 7p.

Keywords: processing, dairy products, organic, blocking factors, the Walloon provinces,
Belgium

Rating: 4

Palmas Dias, J.
Le réle de la grande distrubution: 'exemple de Delhaize-Le-Lion.KVIV Studiedag Biologische
voeding Quo Vadis? 23 September 1999

1999.
Keywords: distribution channel, organic products, Belgium
Rating: 5

Stassart, Pierre

Van ‘hoeveham’ tot ham ‘Pays Vert’. Agrisain-Coprosain, een collectieve benadering van de
kwaliteit. In: Van de grond tot in je mond : 101 pistes voor een kwaliteitsvoeding.

Von "Hofschinken" bis Schinken "Pays Vert". Agrisain-Coprosain, eine kollektive Annaherung
(Vorgehensweise) von Qualitat.

In: Vom Boden bis in Deinen Mund: 101 Pisten fUr eine Qualitdtsnahrung

Ed. Pierre Stassart and Gert Engelen. Uitgave Vredeseilanden-Coopibo, Foundation
Universitaire Luxembourgeoise, 27-38

Abstract: The article tells the story and experiences of Agrisain-Coprosain a cooperation between
farmer, processors and consumers in Hainault. Agrisain joins almost 40 producers who produce a
wide gamma of farm products. Most products are sold under approved labels including the organic
label ‘Biogarantie’ for vegetables. Coprosain, on the other hand, is a cooperative active in the
processing and commercialisation of the products of Agrisain. The commercialisation network exists of
3 shops, 10 regional markets and 1 restaurant with catering.

Keywords: organic market, supply chain, product range, product quality, Hainault, organic
market initiatives, network, processing

Rating: 2

Van Damme Paul
Focus op handel: Het bio-gehalte van de natuurvoedingswinkel. BlOvisie, oktober, nr 6, 16-
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17.

Berchem, Belgium

2000

Keywords: reform shops, organic products, distribution channel, Belgium

Rating: 5

Van Bossuyt, Peter

De stille doorbraak voorbij!? Bioland- en tuinbouw onder de loep. Boer & Tuinder, 23 maart
2001, 24-25.

Leuven, Belgium

2001
Keywords: organic, distribution, consumer, Belgium
Rating: 5

Van Boxem, H.

Biologische tuinbouw : Strijd tegen onkruid en afzetproblemen. Proeftuinnieuws 2, 17.
Kruishoutem, Belgium

1997

Abstract: Farm experiences: technical aspects of organic farming and the marketing of the organic
products on the two arable farms of J. and E. Verhaeren in the Brabant sand-loam region.
keywords: market, technical aspects, arable farming

Rating: 5

Vandenberghe Wim

Biologische groenten op de veiling. BlOvisie, Maart 2000, n° 4, 7.

Berchem, Belgium

2000

Keywords: organic, Belgium, distribution channel, vegetables, price making
Rating: 4

Vandenberghe, W.
Bioproducten: Hoe verpakken? BlOvisie, oktober 2000, n° 6, 6.
Berchem, Belgium

2000
Keywords: organic products, Belgium, processing
Rating: 5

Vandenberghe, W.
Haalbaarheid van biologische landbouw.
Erreichbarkeit (Machbarkeit) des 6kologischen Landbaus.

Hogeschool Gent, Departement Biotechnologische Wetenschappen Landschapsbeheer en
Landbouw, Gent, 131p.

Gent, Belgium

1998

Abstract: This thesis tries to give a wide and complete view of the organic sector in Belgium anno
1998. The following subjects are successively discussed.

Chapter 1: definition of ‘organic farming’, organic production in Europe, the legal surroundings and the
foreseen support for the organic sector in Belgium.

Chapter 2: Different aspects of the organic sector in Belgium

Chapter 3: Organic sector outside Belgium

Chapter 4: Organic market: development of the market, organic consumers, price

Chapter 5: Economic analysis of the organic production

Chapter 6: Projects with as objective the stimulation of the organic sector in Belgium

‘Belgisch actieplan’(Biogarantie),” campagne 10/10 voor bio-landbouw’ (Bond Beter Leefmilieu),
‘biologisch proefcentrum (PBCT)’, the proposal of the European legislation for the organic animal
production, 5b-projects (Westhoek and Meetjesland), education and professional training by VAC
(Vlaams Agrarisch Centrum)
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Keywords: organic sector in Belgium, survey, profitability, organic market, initiatives

Rating: 3

Wegnez, Isabelle
dossier Bio: Biologische voeding: Een markt in volle ontwikkeling.
Dossier Oko: Okologische Nahrung: Ein Markt in voller Entwicklung

Distributie Vandaag- oktober - November 1999, 81-90.

Brussels, Belgium

1999

Abstract: The article gives an overview of the evolution of the organic market in Belgium.
Keywords: Organic distribution, distribution channels, price premium, product range,
branding, Belgium

Rating: 3

Wegnez, Isabelle

Les produits biologiques: un marché en forte croissance. Distribution d’Aujourd’hui. Mai-Juin
2000, 41, n° 4, 63-69.

Brussels, Belgium

2000

Abstract: The article gives an overview of the evolution of the organic market in Belgium.
Keywords: Organic distribution, distribution channels, price premium, product range,
branding, Belgium

Rating: 3

Organic Market Initiatives

Bio-Marimash-Rundsvlees. De Belgische beenhouwerij

Brussel, Belgium

1988

(Bio-Marimash-beef)

Abstract: The limited nutrition-, farm guidance and distribution circuit of this natural obtained meat
product, on the initiative of Felix and Geert Maximan (St.-Niklaas, Belgium) is striving for quality by
addition of natural supplementary feed (spices).

The marketing and the opinion of butchers is explained at the moment of buying the product.
Keywords: organic, meat, processing, Belgium,

Rating: 4

Blancquaert Goedele
Slagerij Van den Eynde: van natuurslager tot bioslager. BIOvisie, September 1999, nr 2, 6.
Berchem, Belgium

1999

Keywords: organic meat, Flanders, Marketing initiatives, case-study,
Rating: 4

Collet Eric

La Fermiere de Méan. In: Van de grond tot in je mond: 101 pistes voor een kwaliteitsvoeding.
Ed. Pierre Stassart and Gert Engelen. Uitgave Vredeseilanden-Coopibo, Foundation
Universitaire Luxembourgeoise, 39-47.

Leuven, Belgium

1999

Abstract: ‘La fermiere de Méan’ is an example of a cooperation started in 1986 between producers
and consumers looking for doing farming in an alternative way. At present the organisation has grown
to a network for commercialisation of an increasing gamma of self processed cheeses and developed
a gamma of organic products.

Keywords: organic food, cooperation between producers and consumers, alliance, organic
market, organic market initiatives
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Rating: 2

Crommen, K., De Temmerman, P. Dupont, V., Fransen, M., Goris, J., Jacobs, K., Mercelis,
W. en Vandamme, K.

Projectrapport: Voedselteams naar een duurzaam model, KULeuven.

Leuven, Belgium

1997-1998

Keywords:

De Moor Martina

Het groenteabonnement : biologische landbouw, directe verkoop en duurzame ontwikkeling
in één pakket. In : Van de grond tot in je mond : 101 pistes voor een kwaliteitsvoeding.

Das Gemiise-Abo: Okologischer Landbau, direkter Verkauf und dauerhafte Entwicklung in
einem Paket. In: Vom Boden bis in Deinen Mund: 101 Pisten fur eine Qualitadtsnahrung

Ed. Pierre Stassart and Gert Engelen. Uitgave Vredeseilanden-Coopibo, Foundation
Universitaire Luxembourgeoise, 107-112.

Leuven, Belgium

1999

Abstract: Different Belgian organic farmers use a system of subscriptions for the direct sale of
vegetables and fruit. In 1999, Flanders had 4000 families with a subscription and herewith 24
producers were involved.

Keywords: organic market initiatives, cooperation farmers and consumers, Flanders,
network, distribution channel

Rating: 3

de Staercke, Sara.

De opkomst van biologische voedingswaren in de distributiesector. Eindwerk Licentiaat
Handelswetenschappen, Campus Vlekho.

Der Aufschwung von 6kologischen Ernahrungswaren im Absatzsektor. AbschluRarbeit
Lizenz Handelswissenschaften

Brussels, Belgium

1998

Abstract: In the first part a general overview of the organic sector in Belgium and Europe is given. In
the second part the marketing mix of the organic food is discussed: Eco marketing, organic food
demand, organic product policy, organic price policy, organic distribution policy and communication
policy. The third part discusses the rise of organic products in the wholesale business.

Keywords: Belgium, organic agriculture and horticulture, marketing

Rating: 3

De Letter, F.

Biovlees: de uitdaging ligt bij de afzet. BIOvisie, December, n° 3, 8-9.
Berchem, Belgium

1999

Keywords: organic production, The Walloon provinces, case-study, meat
Rating: 4

De Zitter, M.

Biologische teelt: groenteabonnement, een succes bij De Wassende Maan. Proeftuinnieuws
12,33.

Kruishoutem, Belgium

1997

(A vegetable subscription: a success at ‘de Wassende Maan’)

Abstract: The success of the vegetable subscriptions, as alternative sale technique of a organic firm
in co-operation with other organic market gardeners. (in the neighbourhood of Ghent), is described in
this article. Weekly a varying package of fresh seasonal organic vegetables are put together. The
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distribution to regular customers is done in two rides via depots. Some customers come to collect their
package directly. The promotion is only realised with folders and people telling it to each other.
Keywords: marketing, organic vegetables, Belgium

Rating: 4

De Letter, Franky

Focus op handel: Van ‘handel tot bord’ gesproken, 9 juni 2000. BlOvisie, n°6, Oktober, 14-
15.

Berchem, Belgium

Keywords: distribution, processing, consumer, organic products, Belgium

Rating: 5

De Bruyne, L.

Groenteabonnementen ondersteunen duurzame afzet. Landbouw en Techniek, 5 November
1999, 24-26.

Leuven, Belgium

1999

Keywords: organic marketing initiatives, Belgium

Rating: 4

De Bruyne, L.

Boerenmarkt op volle kracht. Landbouw en Techniek, 5 November 1999, 20.

Leuven, Belgium

1999

Keywords: organic, Belgium, distribution channel, marketing initiatives, peasant market
Rating: 5

Engelen Gert

De eerste biologische boerenmarkt in Vlaanderen. In : Van de grond tot in je mond : 101
pistes voor een kwaliteitsvoeding.

Der erste dkologische Bauernmarkt in Flandern. In: Vom Boden bis in Deinen Mund: 101
Pisten fur eine Qualitatsnahrung

Ed. Pierre Stassart and Gert Engelen. Uitgave Vredeseilanden-Coopibo, Foundation
Universitaire Luxembourgeoise, 113-116.

Leuven,Belgium

1999

Abstract: The article discusses the organisation of a first organic peasant market in Flanders: what
are the objectives of such a market and how goes the organisation of such a market.

Keywords: organic market initiatives, Flanders, organic market

Rating: 3

Krosenbrink Erik
Biomilk: "Je moet voor de markt werken, niet voor de prijs”. BlOvisie, juni 2000, nr 5, 16-18.
Berchem, Belgium

2000
Keywords: organic distribution, The Walloon provinces, milk
Rating: 4

La production et les filiéres de la viande bovine biologique. L ‘Alliance Agricole, Mai 1997,
nE18-19, 11.

Brussels, Belgium

1997

(The production and the distribution chain of organic produced beef)

Abstract:: A workshop (march 1997), devoted to organic produced beef in the Walloon provinces in

Belgium and organised by the GRIAB (Groupement de Recherche et d’Information en Agriculture
Biologique = research and information society of organic agriculture), developed the different aspects
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of this production: technical aspects, estimation of the supply of bio-females by race; evolution of
organic agriculture and the cattle breeding of cows in the Walloon provinces in Belgium (number of the
producers, surface, pastures, number of diary cows and mother animals (period 1994-1996); some
testimonies on the distribution chain in France.

Keywords: beef production, organic, Belgium, The Walloon provinces, supply chain

Rating: 3

Les nouvelles filieres agroalimnetaires, Rapport 3, Agrisain-Coprosain, RUG,
Vredeseilanden-coopibo, FUL, 98pp.

1999

Keywords: interim report of the research project concerning new quality networks of the
research group RUG, Vredeseilanden-Coopibo and Foundation Universitaire
Luxembourgeoise, copies of other publication about the same research project are included.

Momerency Liesbeth

Natuurvoedingswinkels op de bres voor certificering en controle. BIOvisie, maart 2000, n° 4,
6.

Berchem, Belgium

2000

Abstract: The article handles about reform shops in Belgium. They give the results about the
return, the increase of the return, their gamma and the education of their owners from a survey held
by 179 reform shops in Flanders in 1999.

Keywords: organic, Flanders, distribution channel

Rating: 4

Mouton, D.

Donker- of bleekgroen. Boer & Tuinder, 23/06/2000, 14.

Leuven, Belgium

2000

Keywords: dairy production, organic agriculture, home processing, home sales
Rating: 4

Nieuwe afzetvormen in de landbouw, Rapport 7: voedselteams, RUG, Vredeseilanden-
Coopibo, FUL, 62pp

1999

Keywords: interim report of the research project concerning new quality networks of the
research group RUG, Vredeseilanden-Coopibo and Foundation Universitaire
Luxembourgeoise, copies of other publication about the same research project are included.

Petit, B., Hatrival, B. & Lacaberats, R.

Situation et perspectives des filieres de I'agriculture biologique dans la CEE. Oaris, 142p.
Belgium

1991

(Situation and perspectives of the distribution chain of the organic agriculture in the CEE)
Abstract: After having defined what a organic product is and after having eliminated certain
confusions, this study analyses the situation of the distribution chain of the organic agriculture in the
different countries of the CEE (Germany, Belgium, Denmark, Spain, France, Ireland, Italy, the
Netherlands and the United Kingdom) since the growth of the productions, up to their marketing, at the
same time the regulatory aspects and the attitude of the government in the sphere of the promotion for
the organic agriculture is examined.

The study presents further the attitude of the great and average surfaces facing their new products, by
analysing the experience, the results and the criticisms of 30 of the most biggest European distribution
firms (in particular Colruyt, Delhaize, GIB).

The paper concludes with the reality (strengths and weaknesses) and the perspectives of the
development of a European organic agriculture market.

Keywords: distribution chain, organic products, Belgium, Europe, marketing

Rating: 4
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Pourquoi et comment I'Etat peut-il agir sur le développement de I'’économie sociale? Rapport
Final Provisoire, Comité d’accompagnement du 16 frévier 2000, Project realized by
SEED/Fondation Universitaire Luxembourgeoise, Landbouweconomie/RUG,
Coopibo/Leuven.

2000

(Why and how can react the government to the development of the social economy?)
Abstract: The report contains the conclusions of the research concerning new quality networks. The
conclusion proposes some conclusions and recommendations for the government.

The first chapter propose an economical analysis (starting from the transaction cost theory) that
justifies the support of the government of these initiatives and gives some details about the
organisation problems that occur.

The second chapter analyses the consumer demand and gives some details about the different quality
registers for the consumer.

Chapter 3 propose a first sociological analysis of these initiatives by detailing the process of the
construction of quality, the difficulties, and the component character of the institutions that allows to
reach food quality.

The fourth chapter shows which the modalities and the organisation forms are who allows to define a
product, to create the corresponding techniques and finally translate them to the consumer.

Chapter 5 analyses more specifically the role of the government, more specially in the construction of
support to initiatives.

Keywords: organic market initiatives, Belgium

Rating: 2

Reynders, C.

Biologisch veilen in opmars - Biologische landbouw straks goed voor 1.4 miljard ECU.
Groenten en Fruit, November 1994, jaargang 45, n°1, 10-13.

Doetinchem, The Netherlands

1994

Abstract: The vegetable auction ‘Brava’ in Zellik started the auction of organic vegetables in 1994.
With a average monthly sale of 2 million BEF the auction stayed under the expectations. In 1991 the
European market of the total organic agricultural production was 3.8 billion ECU and they expect this
will grow in 1995 to 11.4 billion. Belgium had a organic surface of 1970 ha (400000 ha in the EC) and
the Belgian sales of organic products were estimated at 1.2 billion BEF.

Keywords: organic market, vegetables, distribution channel, Belgium

Rating: 4

Reynders, C.

Veiling Brava wedt op meer paarden. Groenten en Fruit/Belgi€, November 1996, week 45, 8-
11.

Doetinchem, The Netherlands

1996

Keywords: organic, vegetables, distribution, Belgium
Rating: 5

Reynders, C.

Biomelk: de consument heeft het laatste woord. Akkerbouw & Veeteelt, Februari 1998,
jaargang, n° 1, 46-48.

Herentals, Belgium

1998

Abstract: Within the scope of the activities of BLIVO and the 5b-project "Stimulation of the organic
agriculture and horticulture in Westhoek-Middenkust” the organic farm Debergh (‘Het Dischhof’ in
Keiem-Diskmuide, Belgium) was visited. The organic dairy cattle farm has 36 ha of arable land, 45
pieces of dairy cattle and a milk quota of 285000I. At that moment the farmer and his wife milked 8000
liter per hectare. All the milk is processed on the farm and sold on the farm as cheese,, butter, yoghurt
and ice cream.

Keywords: case-study, dairy production, marketing, organic, Flanders

Rating: 5

Tahon, N.
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Bioschakels. BlOvisie december 1999, nummer 3.

Berchem, Belgium

1999
Keywords: organic consumer, Belgium
Rating: 5

Van Boxem, H.

Perspectieven voor de biologische land- en tuinbouw. Tuinbouwfacts, GRR Produkties bvba,
Aalst, Mei 1994, Jaargang 6, n°246, 2-15.

Aalst, Belgium

1994

Abstract: This article is the shorten version of the statement of Mr Van Boxem of Velt given during
the installation of the bio-project on the auction ‘BRAVA’ (Zellik, Belgium). It deals with the
perspectives of the organic agriculture in Belgium: characteristics of the system, profitability and the
market.

Keywords: : Organic distribution, distribution channels, price premium, product range,
branding

Rating: 4

Van Der Plaetsen Michele

Collectieve initiatieven voor de commercialisering van voeding : Nieuwe kwaliteitsfiliéres.
Marginaal verschijnsel of diepgaande verandering?.

Kollektive Initiativen flr die Kommerzialisierung von Nahrung: Neue Qualitatsreihenfolgen.
Marginale Erscheinung oder tiefgehende Veranderung?.

In : Van de grond tot in je mond : 101 pistes voor een kwaliteitsvoeding. Ed. Pierre Stassart
and Gert Engelen. Uitgave Vredeseilanden-Coopibo, Foundation Universitaire
Luxembourgeoise, 117-127.

Leuven, Belgium

1999

Abstract: Since 1996 in Belgium a research project is going on about the collective initiatives in
function of quality food products. The research is multi disciplinary and is executed by
Vredeseilanden-Coopibo, RUG, and FUL. From the results there can be concluded that farmers and
consumers are looking for closer alliances to get a better grip on respectively their products and their
food. The article gives the discussion of seven specialists from the government and the consumers
organisation about this subject.

Keywords: motivation, organic products, product quality, Belgium

Rating: 3

Van Bossuyt, P.

De Dobbelhoeve zet haar deuren open: groeiende interese voor biologische
melkveehouderij. Boer & Tuinder, December 1997, Jaargang 103, n°46, 19-20.

Leuven, Belgium

1997

Abstract: The article describes the case study of the organic farm ‘De Dobbelhoeve’ of the family De
Meuter in Schilde (B). On the farm different branches are developed under the label of ‘Biogarantie’.
Besides the cattle farm and the horticultural farm there is also an arable production (potatoes and
wheat for the special Dobbelhoeve bread), they have laying hens and a production unit for cheese.
The commercialisation of the products happens via a farm shop where not only the own products but
also other products produced under the ‘Biogarantie’ label and meat free of hormones are for sale. In
the article the main attention is given to the dairy cattle production.

Keywords: market initiatives, Belgium, organic

Rating: 4

Vandenberghe Wim

Focus op handel: Biomarché: naar een breed publiek via eerlijke handel. BlOvisie, oktober
2000, nr 6, 10-11.

Berchem, Belgium
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2000

Abstract: Biomarché tries to make a stable link between organic farmers and the wholesalers and
retail traders.

Keywords: distribution, organic products, Belgium, cooperation,

Rating: 4

Vandenberghe Wim
Focus op handel: Mandala: Codperatieve handel. BlOvisie, oktober 2000, nr 6, 12-13.
Berchem, Belgium

2000
Keywords: cooperation, organic products, Belgium, distribution
Rating: 4

Vandenberghe, Wim

Focus op handel: SINO: Import en export. BlOvisie, n°6, Oktober, 11.

Berchem, Belgium

2000

Abstract: SINO (specialist in organics) is a firm specialised in import and export of organic products.
The idea is grown from the necessity to broaden the market of organic products so that the organic
market can offer the whole gamma the whole year comparable with the conventional gamma.

Keywords: organic product, Belgium, distribution, import/export
Rating: 4

Vandenberghe Wim

Pinguin: koud verwerken van bio-groenten. BlOvisie, juni 1999, nr 3, 11.

Berchem, Belgium

1999

Keywords: organic, processing, vegetables, Belgium, organic marketing initiatives
Rating: 4

Verhaegen Ingrid & Guido Van Huylenbroeck
Voedselteams. In : Van de grond tot in je mond : 101 pistes voor een kwaliteitsvoeding.
Nahrungsteams. In: Vom Boden bis in Deinen Mund: 101 Pisten flr eine Qualitatsnahrung

Ed. Pierre Stassart and Gert Engelen. Uitgave Vredeseilanden-Coopibo, Foundation
Universitaire Luxembourgeoise, 49-60.

Leuven, Belgium

Abstract: ‘Voedselteams’ (‘Food teams’) is a cooperation between consumers and producers in one
region. The ‘Food teams’ exist of 10 to 20 families who buy each week by the same producers from
the region an amount of agricultural products. Several teams tries to buy products produced under the
label of ‘Biogarantie’. The project is also studied starting from the transaction cost theory in order to
evaluate the organisation costs and the efficiency of the developed quality chains.

Keywords: cooperation producers and consumers, motivation, organic products, Flanders
Rating: 2
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Organic Consumer research

Aerts, |., van den Eynde, E. & Dockx, B.

Groene gids 3: wegwijs voor de bewuste consument. Mens- en Milieuvriendelijk
Ondernemen, 312p.

Leuven, Belgium

1997
Keywords: Flanders, organic food, consumer guide
Rating: 5

Baeten, Relinde

Biologisch Vlaanderen in een notendop: Consumentengids voor de campagne 10 op 10 voor
de biologische landbouw. 2ed edition, Summer 1999, Velt, 34p.

Berchem, Belgium

1999

Keywords: organic agriculture and horticulture, Flanders, distribution channels, consumer
information

Rating: 5

Bio in beeld. Landbouwleven 10/11/2000, 5.

Brussels, Belgium

2000

Keywords: organic consumer; socio-demographic profile, Belgium, consumer trend
Rating: 5

Biologische land- en tuinbouw: De stille doorbraak voorbij!? Toekomstperspectieven voor de
biologische land- en tuinbouw in Belgié.

Okologischer Land- und Gartenbau: Der stille Durchbruch vorbei? Zukunftsperspektiven fiir
den 6kologischen Land- und Gartenbau in Belgien

Cera Foudation, reeks Horizonten, 32p.
Leuven, Belgium
2001.

Abstract: In the first part of the study an overview of the organic sector in Europe is given with
special focus on the production, regulation, certification, monitoring, economic profitability, research
and organisations of the organic sector in Belgium. In the second part, a profile of the organic sector is
described based on a survey held by holdings active in the processing and distribution of organic
products in 1999.147 holdings of the 396 contacted holdings answered the questionnaire. In the third
part a profile of the organic consumer is given. By questioning 466 persons (62% consumers of
organic products) there is searched to the tendencies in the consumption of organic products. In the
last part three factors crucial in the further development of the organic sector are mentioned: the future
agricultural and environmental policy, the evolution of the prices and the evolution of the consumers
attitude.

Keywords: distribution channels, consumer motivation, socio-demographic profile,
consumer attitude

Rating: 3

Biologische landbouw: veilig voedsel te allen prijze? (4). Landbouwleven 05/11/99, 3-4.
Brussels, Belgium

1999
Keywords: product quality, consumers, organic production
Rating: 4

Blancquaert, Goedele
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Codperatieve Verbruikersbeweging
Consumenten op de biotoer. 53p.
Kooperative Verbraucherbewegung
Konsumenten auf der Okotour

Brussels, Belgium

1999
Keywords: Flanders, organic agriculture and horticulture, initiatives
Rating: 3

De Moor, S. & Viane, J.

Marketingstrategie voor verse bio-producten. Rapport 2: Vraag en consumentengedrag in
Belgié. "STUBAK” Studiegroep ter Bevordering van de Afzet en Kommercialisatie van
Voedingsprodukten.

Gent, Belgium

November 1989

(Marketing strategy for fresh bio-products: Report 2: Demand and consumers behaviour in
Belgium)

Abstract: The second report analyses, out of an inquiry, the Belgian demand, consumption
behaviour en market potential for bio-products. Belgian consumers of natural food belong mostly to
the age group 25-44 years, with the highest education level and an average income. The motive of
buying is health (especially in the Walloon provinces), also the aspect environment (Flanders) or
taste (especially in Brussels). The organic label is best known in Flanders. The satisfaction is high for
quality, people are most of the time dissatisfied with the price, but the are prepared, when necessary,
to pay a higher price. More than 94 % chose to buy in specialised shops, 1/3 is bought directly at the
farm, 1/4 on the peasant market. Cereal- and meat products are mostly being bought, but the
consumption of bio-vegetables an -fruit will increase. After all a favourable future is expected for this
market, because bio-products are known by not-users and 68 % of this group will buy in the future. A
similar consumer profile is observed in the neighbouring countries.

Keywords: consumer, motives, Belgium, organic products

Rating: 3

Aerts, Katty

De Belgische bio-consument in beeld. Studiewerk Seminarie Landbouw- en milieueconomie
2000/2001, KULeuven, 50p.

Leuven, Belgium

2001

(The Belgian organic consumer)

Abstract: Different aspects and examples of the development of the organic market and the price-
making of organic products are discussed. Based on different studies executed in Belgium a profile of
the organic consumer in Belgium is given, what are their arguments to buy or not to buy organic
products and how sensitive are they for price changes.

Keywords: availability, organic consumer, Belgium, socio-demographic profile, consumer
behaviour, consumer attitude, motivation, expectation, trust, price premium

Rating: 2

De Zitter, M.

Visie op biologische landbouw wijzigt langzaam maar zeker. Proeftuinnieuws 13, 48.
Kruishoutem, Belgium

1998

(Point of view on organic agriculture changes slowly but certainly)

Abstract: This article gives a summary of the workshop “Organic agriculture and horticulture, a full
alternative” in Ghent organised by ‘het Genootschap Plantenproductie en Ecosfeer’ of KVIV. Many
speakers treated several aspects of the organic agriculture: structural situation of the Belgian organic
agriculture in a European framework: the historic social background, the objectives but also the scale
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risks of the organic production method: the comparative Dutch farm system-research between the
traditional, the integrated arable agriculture and the organic mixed farm in the field of production
technique and profitability; the European (for instance Germany) market formation.

Keywords:

Rating: 5

Hoe veilig is ‘bio’-voeding wel? Proeftuinnieuws 20, 22 oktober 1999, 12.
Kruishoutem, Belgium

1999
Keywords: product health, food safety, organic products
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Huybreghts Koen

Test-Aankoop, een gezonde manier om duur te leven? BlOvisie, oktober 2000, nr 6, 19.
Berchem, Belgium

2000

Abstract: The document gives a short reaction on the comparative research of consumers
organisations who give to much attention to a low price and to less attention to health in his search for
the best buy for food products.

Keywords: organic food, consumers organisation, Belgium

Rating: 5
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INRA

De biobarometer, 1ste golf. Report, VLAM, 29.
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Keywords: not found, but used and discussed in other document included

Leysen, V.

Het creéren van een consumentenpull: voorwaarden tot marktvergroting van biologische
voedingsmiddelen. Afstudeerwerk, KUL, Leuven, Faculteit der Sociale Wetenschappen, 89p.
Leuven, Belgium

1996
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Opportunisme of reéle noodzaak? (5): Biologische landbouw: veilig voedsel te allen prijze?
Landbouwleven 26/11/99, 9.
Brussels, Belgium

1999

Keywords: consumers, organic products, product quality
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SSV

De mening van SVV-leden rond biologische voeding. SVV, 27p.

Brussels, Belgium
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Keywords: organic, Belgium, consumer information

Rating: 5

Techniques de promotion des produits régionaux dans certains pays de la CEE et
potentialités en Région Wallonne. Ministére de la Région Wallonne, Conseil supérieur
Wallon pour I'Agriculture, 'agro-alimentaire et I’Alimentation, 95p.

Namur, Belgium

1990

(Production techniques of regional products in certain CEE-countries and the potentiality in
the Walloon provinces in Belgium)

Abstract: The European context (fendencies and perspectives of European regulations, the situation
of quality products particular in France (labels, certifications of uniformity, organic products, food
products out of the mountains, AOC) and in Spain, Luxembourg and the United Kingdom); the
behaviour of the consumer towards regional products seen by means of a study of the agency Guy
Bachelin Objectives (impact of the quality certification on the consumer, advantages and
disadvantages of the regional products and products with a quality mark); the situation in Belgium and
in particular in the Walloon provinces ( the legislation, initiatives on the matter of quality (ONDAH,
PROMAG, ...), organic products) are described.

In Belgium, the present legislation of the appellations of origin is clearly insufficient and the absence of
the coherence between the different initiatives on quality certification risk to confuse the consumer.
There has also to be taken an effort within the framework of the promotion of the certification system.
Keywords: Belgium, consumer behaviour, the Walloon provinces

Rating: 5
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2000
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