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Abstract The document is a market survey of the health foods and the 
organic products. Estimates of the organic foods market (7400 
producers, 390 processors and 269 500 ha in 1998) are of 24 000 
Millions Euros for the domestic market and 42 000 Millions 
Euros for the export market in 1998. One of the main problem is 
the lack of availability because of the reduce number of 
specialized shops and of the limited interest of the supermarkets. 
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Abstract The document is a survey of the organic sectors (production, 
foreign trade, regulation, main organizations) in Spain and in 
some European countries (United Kingdom, Germany, Belgium). 
Tables of regional and provincial productions (for each type of 
vegetable or animal) are presented. Because of the international 
trade for Spanish organic sector, the author gives details 
(administrative scheme) about how to sell organic products in 
Europe and all over the world. 
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Abstract This contribution is a synthetic but complete survey of the 
organic sector in Spain. The author underlines the main 
characteristics of the sector : high production increase since 1996 
facilitated by public subsidies, weak national demand (less than 
1% of the food sales), importance of the exportation), low 
number of organic shops, low interest of supermarkets. The 
second part of the document presents the control and certification 
system. 
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Abstract The authors note that the organic agriculture, which one has 
envisaged the development for 10 years in Spain, doesn't develop 
a lot. The causes are the weakness of the supply, the weak 
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motivation of the consumers, the less attractive presentation of 
the products and the reserved attitude of the public authorities.  
By using the tools of marketing (definition of marketing mix), 
the authors propose a marketing plan to promote an increased 
demand for organic products in Spain: increase production 
through substantial government subsidies, reduce selling prices 
to the consumers, develop recognition of the collective mark, 
collaboration between supermarkets and the federation of 
producers. 
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Distribution channels 
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Abstract This contribution presents the state of the market of the organic 
products in Spain (data 1998) and of the principal European 
markets. The authors underline the problems of this sector in 
Spain (low interior demand, confusion over the term "organic", 
small size of the companies). Then, a list of the Spanish 
companies involved in the processing, the importation or the 
distribution of the biological products is provided.  Three groups 
are identified: specialists, polyvalent groups (complement of 
range) and conventional co-operatives (complement of range). 
However, no analysis of the strategies of these types of 
companies is done. 
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